FRERin

June 25, 2012

(@) Radio TechCheck INAB

NATIONAL ASSOCIATION OF BROADCASTERS

The Weekly NAB Newsletter for Radio Broadcast Engineers

New Study on Smartphone Ownership and Usage Has Insights

for Media Consumption Trends
On June 21 2012 Edison Research released results of a survey conducted in

partnership with Arbitron examining how Americans use smartphones. The study The Smartphone Consumer 2012
is based upon a national, representative sample of 2,020 Americans age 12 and

older. Conducted by telephone in January/February 2012, the study examines a AR =
. ‘BlackBerry

demographics, usage and other aspects related to smartphone ownership and
mobile behaviors. Below are some media-related aspects of the study of interest
to broadcasters. June 2012

Smartphones are now mainstream—the study shows 44% of consumers now @dison A,,ARB'TRO"
own smartphones (up from 31% in 2011), 44% own non-smartphone cell phones, i
and 12% of consumers do not own a cell phone. Demographics for ownership are
shown below. More than half of smartphone owners are between the ages of 12
and 34 and 25% are between 45 and 64.
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Base: Own a Smartphone

The study is primarily of interest to broadcasters when smartphones are considered as a potential platform for media
providers (or conversely as a competitive platform for traditional media). Looking at radio listening at work, 20% of those
who listen to radio at work now do so via a smartphone:
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http://www.facebook.com/
http://www.twitter.com/nabtweets
http://www.linkedin.com/groups?home=&gid=3143969&trk=anet_ug_hm
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Fediat and Listen to the Radio While at Work (51% of Smartphone Owners)

Online radio listening in general is much more popular among smartphone owners than non-smartphone owners. While 45%
of smartphone owners reported listening to online radio in the last week, only 16% of non-smartphone owners did so:

% Listening to Online Radio (AM/FM Streams & Internet-Only) in Last Week
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Internet radio listening in the car via smartphones is also significant:
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“Have you ever listened to Internet Radio in a car by listening to the
stream from a cell phone that you connected to a car stereo?”
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Television viewing is also examined between those that have smartphones and those that don’t. In the chart below,
smartphone users are shown to spend as much time daily on the Internet as they do watching television. Note that non-
smartphone owners spend more time watching television on a daily basis. The small amount of time reading newspapers
shows a stark contrast with time spent with other media:

“In the last 24 hours, approximately how much time did you spend...”
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edison (All Times Are Self-Reported)

Television viewing on a smartphone is a growing trend. Almost one in five smartphone owners have watched TV
programming through their phone:
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% Watching TV Programming by Streaming or
Downloading Shows to be Viewed on a Cell Phone...
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edison Base: Own a Smartphone

There is a significant amount of other interesting information in the study as well about smartphone users, including more
granular demographic data, interest in advanced features such as voice commands and use of social media. In any case, the
notion of smartphones as a platform for radio and TV programming is informed by the data in the study. Copies of the full

presentation can be downloaded here.

Hilton Anatole — Dallas, Texas — September 19-21
This year’s all new technology program covers issues that are
/(ﬁ important to all radio engineers. Change is occurring very quickly

RAD' 5'4 DW and impacting the ways we conduct business and generate

; revenue. “It's not your father’s radio station anymore...” is more

Produced by NAE and BAB - appropriate today than ever. Technology is moving consumers to

new platforms and generating competition for our products. We have assembled a program of sessions and discussions
developed specifically for radio professionals who need to keep up with regulatory issues, HD radio developments, disaster
preparedness and new Hybrid Radio technologies. You will have ample time to network with your peers and meet with
Radio Show exhibitors who can assist with your technical challenges and offer fresh insights and solutions.

Registration details and more are available online at www.radioshowweb.com. See you in September!

Participate in the Radio Show!

The Radio Show is the ultimate venue for connecting with radio. There’s no better place to interact one-on-one with
thousands of radio professionals - from station management to CEOs, sales managers to digital and marketing directors,
engineers to program directors. Formulate your marketing plan to take advantage of this audience by contacting NAB
Advertising for more information. Exhibit, sponsorship and advertising opportunities are available!

ADVERTISEMENTS

Hear What’s on the
Horizon for Radio

Announcing the Newest NAB Member Benefit

Order the BEC Proceedings now

o Agllity Recovery  pisaster Recovery - Space - Connectivity - Power for the latest trends in:
Hybrid Television HD Radio

Broadcast 3DTV Mobile DTV

www .nabstore.com
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Protect against the devastating impact of lawsuits
with AXIS PRO, the leader in media liability insurance.

PROFESSIONAL -MEDIA- TECHNOLOGY
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http://www.nab.org/documents/landingpages/nabinsurance.asp

