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February 18, 2014 
 
 
Marlene H. Dortch, Esq. 
Secretary 
Federal Communications Commission 
445 12th Street SW 
Washington DC 20554 
 
Re:  Notice of Ex Parte Communication, MB Docket No. 09-182 
 
Dear Ms. Dortch: 
 
On Wednesday, February 12, 2014, the undersigned of the National Association of 
Broadcasters (NAB) met with William Lake, Chief, Media Bureau, Federal 
Communications Commission (FCC). 
 
The purpose of the meeting was to discuss the public interest harms that would result 
from attribution of television joint sales agreements (JSAs).  I explained that changing 
this rule without consideration of the larger context of the local television ownership 
rules, which have not been adapted to current market conditions, is arbitrary and 
capricious.  More specifically, I made the following points: 
 
First, the record before the Commission is replete with real world examples of how 
JSAs and shared services agreements (SSAs) enable broadcasters to better serve 
their communities.  I presented Mr. Lake with the attached illustrative chart of 
examples compiled from the record by NAB. 
 
Second, broadcaster use of sharing arrangements is a necessary response to 
increased competition in the local advertising market.  I noted that other media are 
substantially impacting broadcasters’ revenues as advertisers allocate more of their 
budgets to locally targeted digital, mobile and social media advertisements.  In its 
updated local media forecast, BIA/Kelsey projects that online/digital advertising 
revenues will increase at a 13.8 percent compound annual growth rate (CAGR) from 
2013-2017, rising from $26.5 billion to $44.5 billion.  In contrast, traditional advertising 
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revenues are projected to grow only slightly over the same time period, with a CAGR 
of 0.1 percent from 2013-2017.1  
 
According to SNL Kagan’s analysis of U.S. advertising revenue by sector, Internet and 
cable TV advertising grew at a CAGR of 18.7 percent and 7.9 percent, respectively, 
from 2003-2012.  Broadcast TV station advertising revenue, by contrast, had a 
negative CAGR (0.2) over that same time period.  From 2013-2022, SNL Kagan 
projects Internet, cable TV and mobile advertising revenue to grow at a CAGR of 4.0 
percent, 7.7 percent and 18.6 percent, respectively, with broadcast TV station ad 
revenue growing at a CAGR of 2.4 percent.2   
 
Third, substantial differences between local TV and radio make it irrational to assume 
that JSAs should be treated the same for both sectors.  TV JSAs are a response to 
direct competition from other video services and it would be highly disruptive to 
attribute these arrangements without broader consideration of the entire ownership 
rule ecosystem.   
 
Last, attributing JSAs at this time would increase the asymmetric regulatory burden on 
local television stations and harm their ability to compete and serve viewers.  
 
On behalf of NAB, I offered to help the Commission compile the information needed to 
address any real problems that flow from joint arrangements, but noted that simply 
assuming harm is not sound public policy.   
 
Respectfully submitted, 

 
Jane Mago 
Executive Vice President and General Counsel 
Legal and Regulatory Affairs  
 
cc: William Lake 
 
enclosure 

                                                 
1 BIA/Kelsey Forecasts Overall U.S. Local Media Ad Revenues to Reach $151.5B in 2017, Lifted by 
Faster Growth in Online/Digital, Press Release, Nov. 19, 2013. 
  
2 SNL Kagan, Ad market decelerates in 2013, projected to be up 1.4% to $223B, Dec. 17, 2013. 
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