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DTV Stations
Reach 941

Ten more television stations have
begun transmitting digital signals,
bringing the number of stations
broadcasting in digital to 941. DTV
signals are being transmitted in 195
markets that include 98.8% of U.S.
TV households, and at least one
DTV signal is available in each of
the top 100 television markets.
Currently, 79.66% of the more than
106 million U.S. TV households are
in markets with five or more
broadcasters airing DTV, and
50.81% are in markets with eight or
more stations sending digital
signals. The 10 new DTV stations
are:

* KVTN Little Rock, AR Victory
Television Network, Ind

*« KTVO* Kirksville, MO Raycom,
ABC

* WNCF Montgomery, AL Singly
owned, ABC

* KSNF Joplin, MO Nexstar, NBC

* KODE Joplin, MO Bastet, ABC

* KAMC Lubbock, TX VHR
Broadcasting, ABC

« KLBK Lubbock, TX Quorum,
CBS

* KDLV Sioux Falls, SD Red River,
NBC

* WYDC* Elmira, NY Singly
owned, Fox

* WAGM Presque Isle, ME
Singly owned, CBS

*First in market on-air in digital.

NAB, MSTV Support Voluntary
DTV Receiver Performance Guidelines

NAB and the Association for Maximum Service Television (MSTV) filed
comments at the FCC last week supporting the Commission’s call for industry
groups to work together to develop voluntary DTV receiver performance
specifications, expressing support for the current cross-industry effort by the
Advanced Television Systems Committee (ATSC) to develop a recommended
practice for DTv receiver performance. We urged the commission’s active
involvement in encouraging voluntary guidelines, which could accelerate
consumer acceptance of and investment in DTV technology.

NAB and MSTV urged the FCC to actively oversee the relationship between
broadcasters and manufacturers on a variety of DTV issues and, if necessary,
promptly step in. Such oversight should include ensuring that DTV receivers are
capable of receiving transmitted over-the-air broadcast signals and the impact
on free over-the-air broadcast service of the plug-and-play agreement between
cable operators and the consumer electronics industry. As part of its oversight,
the commission should urge manufacturers to submit voluntary reports detailing
current and future DTV receiver performance characteristics.

Further, the commission should not allow the introduction of unlicensed devices
in broadcast spectrum, particularly during the DTV transition. DTV receiver
performance standards are needed to improve and eliminate problems associated
with existing DTV reception, and should not be used as a justification to
introduce an “overlay” of unlicensed operations in broadcast spectrum.

NAB Hundred Plus Exchange

September 19-21
Turnberry Isle Resort, Aventura, Florida

If you’re interested in money-making promotions, identifying and attracting
emerging traditional and non-traditional advertisers, enhancing your station’s
position in the marketplace and turning good ideas into solid, revenue-
generating plans, then you must find the budget — and make the time — to attend
the NAB Hundred Plus Exchange. Excuses could be costly. Check out the
program that proves WHY you must be there. Visit www.nab.org/television/ or
call (202) 429-5366. To ensure that you receive the hotel discount rate, you must
book your room by August 27. Call (305) 936-2929, Code 1A60A0

(202) 429-5347

Report address, phone and fax number
changes to NAB Television Membership at

www.nab.org

To access Members Only, use password 704 (Code
until August 3)
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BIAFN'S TELEVISION YEARBOOK 2003

ITEM #: 1116 PRICE: $99.00 NAB MEMBER PRICE: $89.10

NEW EDITION! With more than 425 pages of information on the TV industry, BIAfn’s Television Yearbook is the
most comprehensive directory available of TV stations, their owners and the companies that serve them. This
essential broadcasting publication profiles more than 1,700 television stations giving you a quick overview of
each market's overall performance and its major players. This unique publication combines ratings and technical
information for nearly every commercial station in the U.S. with the metro, ownership, and key station contact
information. In addition, this publication contains a useful listing of vendors and service providers who
specialize in serving the broadcast industry.

BIAFN TELEVISION
OWNERSHIP FILE 2003

ITEM #: 12168B PRICE: $210.00 NAB MEMBER PRICE: $189.00

A 160+ page comprehensive summary of the TV industries’ owners. Each owner is profiled with contact and
address information, station listings by market with estimated revenues, Nielsen ratings for the last 4 ratings
periods, and technical, programming and station acquisition information. When you need to know what stations
are owned by a television operator, the Television Ownership File is the resource to consult. In The Television
Ownership File, you'll find: owners of the Arbitron-rated stations, listed alphabetically; contact names, addresses
and phone numbers; station call letters, market location and format; station technical data (power, antenna height,
etc.); most recent station sales price and date of acquisition; and more.

ITV: INTERACTIVE TELEVISION:

TRACKING AND PREPARING FOR AN EMERGING ITV MARKET

ITEM #: 3919 PRICE: $99.95 OVER $50 OFF THE LIST PRICE!

Case Studies: iTV Programmers & Advertisers
Overseas iTV Leadership Trends, lllustrations

Forecasts and Views of iTV Developers

New TV Industry Directions, Emerging Models
Quantitative Analysis, 50+ Graphs and Tables

iTV: Interactive TV tracks media trends and technology developments in the U.S. and Europe. Interactive services,
programming and advertising will transform today's $60B television advertising business by stimulating further growth and multiplying revenues many
times over. Empirical evidence from iTV trends, case studies and overseas developments all point toward an iTV future with a far-reaching, lucrative
impact on the U.S. media business. iTV profits will come from two sources - consumers and advertisers. Keys for media industry stakeholders lie in
flexible business models and development of the sophisticated metrics systems advertisers require.

CALL (800) 368-5644
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Most orders shipped UPS Ground. Please allow 15 business
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